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CAMPAIGN FRAME

Violence against women (VAW) is a human rights
violation and a universal issue that severely impacts
victims/survivors, their families, and communities. It is both
a cause and consequence of existing gender inequalities
and power imbalances between men and women. The
ongoing COVID-19 pandemic risked reversing the
hard-won gains made in advancing gender equality and
women's and girls" empowerment for many countries,
including Turkey. During COVID-19, violence against
women is manifested in different forms, including online
and facilitated by Information and Communication
Technology (ICT).

As a result of restrictive measures imposed due to
COVID-19 and with schools and workplaces operating
online, people spend more time at home and on online
platforms. While there is still a lack of comprehensive
global definition and data on online and ICT-facilitated
violence (cyber violence), research suggests that women
are both disproportionately targeted and suffer severe
consequences as a result. Women and girls are subject
to cyberviolence in different forms, such as physical
threats, sexual harassment, stalking, cyberbullying,
zoombombing, etc. Available data from some countries
point to a worrying trend. Cyber harassment and
cyberbullying have increased by s0% during quarantine
in Australia. Simultaneously, the United Kingdom data
shows that the number of complaints about visual
sexual harassment doubled in March 2020. Vulnerable
women and users with limited digital skills are more at
risk. It is critical to address the increase of cyber violence
against women during COVID-19 through concerted
efforts of governments, civil society organizations, the
private sector,and internet intermediaries.

FIREFLIES LIGHT THE DARK

The Fireflies Campaign draws attention to gender-based
cyber violence to create a global e-solidarity network

o to support ending online discrimination against
women and girls

o tocreate safer digital spaces where they can access

information, services, and rights in a dignified way
and raise their voices.

Fireflies Campaign against Gender-Based Cyber Violence - 2020

The Campaign leverages innovative technologies, in
particular ICTs, to promote the empowerment of
women and girls both in online and offline spaces.

Furthermore, the Campaign involves citizens as active
agents in tackling gender-based cyber violence by
bringing it into the public agenda through e-word of
mouth and galvanizing many stakeholders, including
local authorities, private companies, and public figures
and organizations.
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Since 2018, UN Women Turkey’s 16 Days of Activism
campaign has been using fireflies as a symbol.

e

—//“: !‘
'd
-
7\

Fireflies use blinking
lights to communicate
with each other and
light the dark.

Fireflies Campaign against Gender-Based Cyber Violence - 2020



Light it against cyber violence

Fireflies Campaign was run within the 16 Days of Activism framework against
Gender-Based Violence Global Campaign, between 25 November and 10
December.

Take the test, asses your knowledge
of cyber violence

» What is cyber violence - its different forms

* available support

Challenge your friends
to join the solidarity —

The aimis to reach
‘ 1 milion #fireflies ?
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https://fireflies.digital/kilavuz.pdf

Between 25 November —10 December 2020:
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220.000 19.452
fireflies were lit users further
challenged others
® ®
68.417 9.846
users took the test ‘/.’ users downloaded
T guideline
@® @

Average visit duration
26.829

users checked their results ® 1 ® 21 min.

As of February 2, 2021, 2 6 o, o o o fireflies are lit.

The website will remain active until it reaches one million.

Fireflies Campaign against Gender-Based Cyber Violence - 2020 Campaign Report OfF



Millions have been
reached through media

Conventional Media

The Campaign found comprehensive media coverage in printed, online, and audio-visual media. UN Women'’s
Media Compact partner Milliyet covered the campaign widely with exclusive news coverage, op-ed, interviews
with celebrities, and expert opinions about cyber violence throughout the campaign period. Media Compact
partner GQ Turkey also covered the campaign with an exclusive Hype edition.

Fenerbahce TV, the HeForShe partner Fenerbahce Sports Club's official TV channel, supported the campaign widely.

* UN Women and Milliyet /l Mill'"""“t§
Newspaper’s joint Campaign ,_i EWEEE v A f‘/
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https://gq.com.tr/hype
https://mediacat.com/2020nin-en-iyi-mansetleri/10/

PRINTED
58 news, 9.9 million reach

ONLINE MEDIA
378 online news, 3.8 million each

TV
23 news pieces on 15 different TV channels

RADIO

5 interviews on radio

Turkish
Dictionary
siber siddete

KARSI

25 Kasim Kadina Karsi
Xiddetle Micadele
Ginl'ndeki paylasimiar
dikkat ceken Turkish
Dictionary, BM Kadin
Birimi'yle is birligine
gidiyor. Turkish
Dictionary, bugiin BM
Kadin Birimi'yle birlikte
siber siddete dikkat
cekmek icin yeni bir
kampanya baslatacak.
»MELTEM GUNAY 9'da

Sen de Bir Ates Bocegi Yak, Karanligi Aydinlat

Birbn grrois, Ml mtler Kachn Barims {UN Wornerd

Waciniara Yaneth Siddee

sibersckiet

HEDEF 1 MILYON KISIYE ULASMAK

BM KADINA KARSI SIBER S|DDEI' |CIN KAMPANYA BASLATTI

AHU OZYURT

METEHAN DEMIR

-
ZELIHA ONALDI

CANLI
CEYREK
750.9

BIST100
1321.62

ALTIN
467.25

A

ot
PAOF.ORAHMET KASIM HAN

ATESBOCEKLERI KAMPANYASI NASIL GIDIYOR?

YUNANISTAN'DAN NATO'DA HADDINI ASAN TALEP

vl rrieaw a nauh end wecini icrend

Diistinenlerin dlisiincesi

isvec’te toplumsal
cinsiyet esitligi

.
sveg, feminist
Ihirm;
politikaya sahi
ilk alkedir.
ba politkay: 2014
i:!mﬂa‘ wzun yallar
sunca ulusal
ve uluslararis:
dizeyde cinsiyet
esitligi ve insan
haklani tegvik
ettikten sonra
olugturdu. Isveg'in
feminist dis politikass,
sirrdiirilebilir baris,
gﬁvmhk ve kalkinmanin
nya nofusunun yans:
disanda birakilarak asla
elde edilemeyecegi inancma
dayaniyor. Bu politika, tom
kadin ve kazlann haklarin,
temsilini ve kaynaklanin:
sﬁclendxrmek igin bir
legisim gindemidir.
Tsves'in ve aym zamanda
Tarkiye'nin imzaladi
Kadunlara Kar: Her Tarla
Aynmabgin Onlenmesi
Uluslararas: Sazlesmesi

(CEDAW) ve [stanbul

Sozlegmesi olarak bilinen,

Kadina Yonelik §iddet ve
i

arla Mucadelo\.e Dair
Avrupa Konseyi Stzlesmesi,
toplumsal cinsiyet egitliginin
saglanmas: konusunda
bizim icin gok faydal araglar
olmustur.
. Hayaum boyunca
Isveg'e cinsiyet i 1i

D e S et
bir i vazdl, Bugin b
neredeyse %77 seviyesinde.
gergeklestigini
z. Ik clarak,
e otan alep

artan is;

dnemli bir fakiordg. Sirketler,
toplumsal cinsiyet esitliginin,
kadinl; L ki

Yasasin ve
Ombudsman't
uygulamaya
geqirdik.

e
izni sistemi daba
1974'te babalan
da dihil etmeye
baglamisty. Simdi
bu sistem, maagin
%80'%ni belirli

bir tavana kadar
kargiliyor, Cocuk
bagina roplam 16 ay ve bebek
yeni dngfugunda babalar
igin ilave 10 izin hakka
tammiyor. Bugin iznin 3 ay1
babalara, 3 ay1 da annelere
aynlmis durumda. Kalan

10 ay paylasilabiliyor. Bu
uygulama, babalik izninin
kullaamim énemli slgade
artirdy, Simdi, erkeklerin
%80inden fazlasy, toplam
surenin neredeyse %30'unu
kullanarak babalik izni
aliyor. Bu, erkeklerin baba
olarak sorumluluk almaya
bagladig anlamina gelir

5
anunda cinsel suglarla ilgili
niza temelli yeni bir yasa
kabul edildi. Bu da cinsel
iliskinin kadin tarafindan
agikea onaylanmas:
gerektigi anlamina geliyor.

“Onayladifim samyordum”
dwununllu

oplumsal cinsiyet esitligi

.'u,mn an zorluklar hala var:
Kadinlar, dcretsiz bakim ve
in erkeklerden
ginde yaklagik bir saatten
daha fazla zaman harcryorlar.
Ucretlerde yaklagik %4,51ik
bir cinsiyet L!mjh icret farks
i3 sektorindeki
rkeklerin karar verici
veya yémetim kurulu dyeleri
olarak orans hala bir mesele.
Ve sifir tol norm

| Zkullawmanin akall ekonomi
olduggunu fark ettiler.
1kinicisi, sivil toplumda cok
gichit bir kadin hareketimiz
vards. Ve figiinctisi,
erkeklerin ve erkek
cocuklanin da katihminy
saplayarak, adil ve toplumsal
cinsiyet esitligi olan Lu-
toplim sekillendirme
yonande siyasi bir irade
‘vardi. Onemli reformlardan
banlan sunlardy: Eglerin
ortak vergilendirilmesi
1972°de kaldinldi, Bu

nin isgicd piyasasina

;‘m it tesvik

yaratn
devlet dunkh cocuk
uygulamas: baglatlds ve
1990']azin baginda bu tam
kapsama ulagn. Aynica
Aynmailikla Miicadele

olimasy gereken toplumsal
cinsiyet temelli siddet, cinsel
siddet, nlkemizde de ciddi bir
sorun
Isves deneyimlerimizden
penilecek demlr v
Organize, uygun fiyatl ve
e

u saglamahyiz.
\mhna ary  siddetle

mina (siyasi katilim,
mik giiclendirme) tam
nis destek saglamal
zorlayses olabilir,
Toplumsal cinsiyet eyithigi
buny tum toplum yeterince
kabul ettiginde mimkan hale
gelebilmekedir.

BM KADIN
BiRiIMi’YLE
ORTAK PROJE

Tirceons.

ik priTek N
ey bar kg
basierac:

bt b s £
ey

Sibser ghdidcte gy
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Social Media

32% of the traffic to the Campaign
website was from social media with

70% from Instagram

14.6 million people reached

promoted

was widely

#Fireflies reaching 166,000 on

Twitter

UN Women Turkey collaborated with

national and international social media
accounts to increase the outreach of its

social media campaign:

Fireflies Campaign against Gender-Based Cyber Violence - 2020

artik sevgili oldugumuns gire
hesaplanimin gifrelerini
bilmem gart, yokea sakladigin
bir goy mi var?

Mahremivel en larmel hakkinzdi

WoMENEd ] m

Dinya genelinde 2

her 10 kadindan 1'i
siber siddete
maruz birakiliyor.

" Bu bir
siber
= siddettir.

-

Kadinlara yonelik
karg:

kigi daha gigliyiz
-

%

Olaylarin dijital
ortamiarda
meydana gelmesi
siddetin derecesini
azaltmiyor.

LN
WOMENES

Hig "Numarami
vermeseydim, beni
taciz edemezdi”
dedigin oldu mu?

WUN
woMENET

.
Aramizda gliven
iligkisi yok mu?
Neden g*****i
paylagmiyorsun?

aMmllyet 73|

- #atesboceklen

P > ¢ ”‘
o

200.000

* ateg bécegi -

L)

" ates bécegi -

suctur ve cezasi
vardir.
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https://www.youtube.com/watch?v=fJEcb5bbBtU&list=PLsyMqce-DX4LtCKZA_P8liT7_FfZm1P-s&index=44
https://www.instagram.com/p/CIV-t4Bg7Pm/
https://www.instagram.com/p/CIiqQuNAHhJ/

UN Women Turkey accounts:

f FACEBOOK: @ INSTAGRAM: ’ TWITTTER:
e 127 new followers, e 7.951 new followers, J 385 new followers,
J 3.854 engagement, e 23.404 engagement, J 4.859 engagement,
o 8.261.342 impressions o 5.184.576 impressions * 1.2 million impressions

HeForShe Turkey accounts:

INSTAGRAM: y TWITTTER:

e 2711 new followers, e 1711 new followers,

o 5.708 engagement, o 10.639 engagement,

o 60.049 impressions ¢ 1.6 million impressions

UN Women Global accounts:

(00O \

f FACEBOOK: TWITTTER:
¢ 1.105 engagement o 1.088 engagement,
o 47.365 impressions e 103.049 impressions

Fireflies Campaign against Gender-Based Cyber Violence - 2020 Campaign Report 09



Power of e-Word of Mouth

Fireflies Campaign was supported by around 50 influencers, celebrities, and opinion leaders
with about 30 Million followers.

rissaburak 45m
24 Atog Bacakler by unw
1 milyon ates bocegi olursak
siber siddete karsi sesimizi
duyurabiliriz.

kampanyasina destek
vermek istiyorsan linke
tikla litcfen,,

See More

34 influencers voluntarily

ey bite O collaborated with UN Women,

kurji b 1,SayFayl
Hedef 1 mityon gy o
de bir ates bECEATYE

resulting in 1,5 million
engagement.

16 influencers organically
supported the campaign.

==

&é ‘@unwomenturkel
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Fireflies on the streets

6 Shopping center screens including
the iconic Atakule Tower in Ankara

The video ran on outdoor TVs in
subway, metrobus and ferries

‘bﬁn
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| Kadiniara yonellk
siddete dur de!

Sen de bir ates
kurumagl o dln?éeh

Hedef bir milyon #ategbtcogi
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:' Kadiniara yanefike . =
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Digital Advertisement

UN Women Turkey worked with a digital advertising agency to boost the campaign on various digital channels.
UN Women Turkey also received pro-bono support from WPP marketing & PR agency.

4.910.476 : 123.228

total total

total reach engagement impression

Kadinlara yénelik
giddete dur de!

@ Hodef bir milyon

eav

@} & Liked by minosedd and 4.036
umwomen sibe
dur

1 mllyon

sen de katil £

"~

e
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Companies called millions to join
the solidarity

More than 30 private sector companies and organizations supported the Fireflies campaign. Companies promoted the
campaign by inviting their employees, customers, sister companies, stakeholders, and followers on social media.

® Koc Holding, Istanbul and Ankara power distribution companies,
PwC, KPMG, Coca-Cola, Nurol Construction, Yapi Kredi, Koton and 10
more companies promoted the campaign internally and encouraged
its employees to light a firefly. Koc Holding, with more than
90,000 em ployees, announced the campaign through its
inter-company portal. The campaign reached more than 120.000
employees through the internal communication channels of the
supporting companies.

Fenerbahce Sports Club communicated the campaign to around
8 million people

SiZ DE BiR ATESBOCEGi YAKIN
KARANLIKLAR AYDINLANSIN!

" Karanhgs
*- Aydinlat

s
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ENERJIOD

KADINLARA YONE

SIBER §IDDETE
DUR DEMEK iGiN 1MILYON

Seviili Enerfisal,

Her sene Birlesmis Milletler tarafindan dizenlenen
“Kadina Yonelik Siddete Son Kampanyasi®,
25 Kasim Kadina Yonelik Siddete Karsi Uluslararas) Micadele
v Dayanisma Gond'nden baglayarak, 16 gin boyunca
10 Aralik Insan Haklan GOni'ne kadar devam ediyor.

Biz de Enerjisa olarak tam iletigim kanalanmizda bu
kampanyay destekleyerek, kadin ve kiz cocuklanmn maruz
rakildif siber siddete dikkat cekmek stiyoruz. Bu jiddete

karsi cevrimigl bir dayanisma ady yaratmak igin bu sene
ekranlan steg bocekler aydinlatacak.

Simdi sen de kadina yonelik siber siddete Farkindalik

yaratmak ve dur demek igin atesboceklerl.info web sitesing
gir, kadin ve kz cocuklan ighn karanhgn aydinlat.

igiMiZ ENER
GiiCiiMiizINSA

YAKIN
KARANLIKLAR AYDINLANSIN!

” Karanhg)
aydiniat

Harton B ey P ik

@ fbvoleybol

@ufwomenturkey

Testi gézmek :q:;rTékram

Kadinlara yénelik
siber siddete dur demek igin
1 milyon

25 Kasim =
10 Aralik 2020




~

P
7\

UN Women Turkey

supported
the Global
Campaign

Besides the Fireflies Campaign, UN
Women Turkey supported UN
Women'’s global 16 Days of Activism
Campaign, through bolstering the
global hashtags and themes,
resulting in making Turkey one of
the most active countries. Several
Turkish celebrities and influencers
supported the global campaign.

Fireflies Campaign against Gender-Based Cyber Violence - 2020 Campaign Report 16



Ezgi Esma

195K followers

Ayse Tolga Bartu Kucukcaglayan

710K followers 620K followers

@UN 557 @UN ;:s7
WOMEN E ) . WOMEN E3
#OrangeTheWorld #GenerationEquality
Most active countries Most active countries
= ; 14 Turkey AL
10 Turkey 220 499864 g =

Fireflies Campaign against Gender-Based Cyber Violence - 2020 Campaign Report 17



UN Women Turkey also led the UN Gender Result Group's joint digital campaign for the 16 Days of Activism. Within the
Campaign, videos were produced, galvanizing action to stand against gender-based violence. One of the videos covered
the joint call of Alvaro Rodriguez, Officer-in-Charge for UN Turkey, and Asya Varbanova, UN Women Turkey Country

Director, where everyone was invited to join 16 Days of Activism.

#SIDDETESON

#DUNYAYITURUNCUYABOYA #BMT75 #16GUNLURARTIVIZM

RN, ok

A8E i eTl
B M % @; ::‘ENDL}N[NR“FK igin
2020 VE BTESI N 7
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L' campaign Results

The Campaign results are based on the anonymous sex and age-disaggregated data collected through the interactive
test at the campaign website and reflect the respondents’ level of awareness and knowledge on cyber violence. The
data is reflecting the responses given within the campaign period between 25 November — 10 December 2020. The
interactive test consists of 10 questions and is designed to assess the respondent’s level of awareness on online
harassment and abuse, cyberstalking, online privacy, and cybersecurity. The gender and age data are collected through
the interactive avatar selection function at the beginning of the interactive test, prompting respondents to select an
avatar that best identifies them.

GENDER & AGE DIVIDE OF THE WEBSITE VISIT

GENDER AGE
25%
20%
B Female 15%
B Male
10%
5%
0%
18-24  25-34 3544 45-64 55-64 65+
GLOBALLY 68.417 RESPONDENTS 56.540 RESPONDENTS ACROSS TURKEY
GENDER GENDER

M Female avatar B Female avatar

B Male avatar B Male avatar

B Gender-neutral
avatar

B CGender-neutral
avatar

AGE AGE

B Senior W Senior
B Adult B Adult
B Youth B Youth
B Child B Child

Fireflies Campaign against Gender-Based Cyber Violence - 2020 Campaign Report 21



Data shows that more women than men checked their test results (78%, 16%) and downloaded the guideline (81%,
12%). The rate of result check and downloads were higher among female respondents with 49% and 19%, respectively,
as compared to 42% and 12% among male respondents. Similarly, while 37.6% of all female respondents further
challenged their friends, the rate was 23.6% among male respondents. The result check (46%), download (20%) and
challenge (30%) rates were relatively higher among those who identified with the gender-neutral avatar.

ResuLt CHECK DowNLOADS CHALLENGES
49% Female avatar 18% Female avatar 37.6% Female avatar

10% 100%  10% 100% 10% 100%
42% Male avatar 12% Male avatar 23.6% Male avatar

10% 100%  10% 100% 10% 100%
46% Gender-neutral 20% Gender-neutral 30% Gender-neutral [

avatar avatar avatar
10% 100%  10% 100% 10% 100%

B Resultcheck M Total respondents

Female respondents were keener on learning further about and increasing awareness on cyber violence. This is
especially true for young female respondents who has higher download (19%) and result check (50%) rates as
compared with young male respondents (13%, 48%). While this is also true for adult female respondents who has a
higher download rate (20%) as compared with male adult respondents (17%), the result check rate is higher among
adult male respondents (64%) when compared with adult female respondents (46%).

LEVEL OF AWARENESS LEVEL OF AWARENESS LEVEL OF AWARENESS
(WOMEN) (MEN) (GENDER-NEUTRAL)

2 5% 10%
ﬁ 44%  51% E‘ ﬂ\ 2% \ 49%

W High B Moderate B low

14%

46%), 40%

Female respondents had a higher level of awareness While the majority of female respondents had a high level
overall with only 5% scoring low on the interactive test as of awareness (51%) on cyber violence, the majority of male
compared to 14% among male respondents. respondents had a moderate level of awareness (49%).

Fireflies Campaign against Gender-Based Cyber Violence - 2020 Campaign Report 22



Other key findings

MORE WOMEN THAN MEN Th iority of both
o o e majority of both women and men are concerned
(81 A’) (70 A’) about their privacy and recognize privacy violation as

cyber violence. However,
@ ' report violation of 4

privacy cases.
-—t 1 \
report online harassment cases.

Even though men recognize online harassment, *
they do not report it.

More women (88%) than men (78%)

consider constant messages as a form of

not perceive online o s
artner harassment men (14%) than women (7%)

:|:|:m— v
p men view it as a sign of Q v
as ‘|Ove’ and WOUId being connected. ".V@
warn their partners. :

O

Most respondents do

More men
(o) . . .
21 O) than Men are twice as conservative as women and think
O/ influencers should be more careful about what they
women (1 4 O) post on social media to eliminate cyber-violence. More
normalize online harassment against women women (72%) than men (68%) consider online
politicians and would not report it. harassment against influencers as cyber violence.

o Pooo
More men (21 A)) Both women and
men think anyone,

regardless of gender,

consider sharing profile passwords as a sign of trust can be the victim of
0, .
between partners. In contrast, more women (90 A) cyber-wolence.

than men (76%) view this as a violation of privacy —
cyber violence.



Next steps

Z Fireflies Campaign will continue until it reaches to one million fireflies.
In order to increase the ratio of male and global data the campaign may be promoted within specific target groups.
Awareness raising sessions on cyber violence should be conducted specifically for men and boys.

Gender based cyber violence should be included in masculinity studies and covered by projects targeting gender
equality through male engagement.
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The cyber-violence guideline should be widely promoted and reach diverse target groups.

We would like to offer special thanks to campaign supporters:

Allianz | Fenerbahge SK | IChild | Kanal D | Kog Holding | Koton | Nurol Holding | PWC | Simple | Unilever | Yapi Kredi | Yesim Tekstil
for their close cooperation and support that they mobilized through mainstreaming the campaign in their corporate 16 Days of
Activism communications within their entire network including their employees and customers.

Arya Women | Ataker Sigorta | Atakule | Aygaz | Aygaz Tiipgaz | ECPAT Tiirkiye | EnerjiSA | Eti Gida | Ford Otosan | Galatasaray
SK | Global Compact Tiirkiye | IZIKAD | Kantar | Kizlar Sahada | KPMG | Mayen | Gzay Avukatlik Biirosu | Radyo Bilkent | Radyo
ODTU | Realworks | Seger | SES Dernegi | Sosyal iklim Dernegi | Tekfen Holding | Tofas | Ulusal Goniilliiliik Komitesi | Vier Partners
for providing support through their social media accounts and dissemination of the messages to a wider audience.
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